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Kong have embraced American—style fast foods, and by so doing they might
appear to be in the vanguard of 2 worldwide culinary revolution. But they
have not been stripped of their cultural traditions, nor have they become
“Americanized" in any but the most superficial of ways. Hong Kong in the
late 1990s constitutes one of the world’s most heterogeneous cultural environ-

fully conversant in transnational id-

ments. Younger people, in particular, are
nguage, music, sSports, clothing, satellite television,

s, which include la
lobal travel, and—of course—cuisine. 1t is no longer

jom

cyber-communications, g

possible to distinguish what is local and what is not. In Hong Kong, as 1 hope
1o show in this chaptet, the transnational is the local.
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* * *
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MENTAL CATEGORIES: SNACK VERSUS MEAL

As in other parts of East Asia, M
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Instead, the local outlets served the standard fare of hamburgers and fries for
breakfast. McDonald’s initial venture int0 the early morning food market was
so successful that Mr. Ng hesitated to introduce American-style b
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on “ ) e Ore’ a .
you,” my Cantonese :St}ﬁ If you buy an apple from a hawkerum:;ersal s}-ImbOI
Given these cult :ltOI' once told me, "you know you’r b an he smiles at
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HOVERING AND THE NAPKIN WARS
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g one’s food i
Donald's but finding alllr;o longer a physical challenge in Hong K
. ce to sit i i g Kong’s Mc-
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to be on the ution: Choose itional
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Fast food ﬂlmng area until a table is ready. omers are no longer al-
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g is still toler: g establishments in H
regulate. Customer tra;;:id, largely because it would be ne <1>ng Kong where
; affic in McD s arly impossibl
rant design has fai cDonald’s is so h possible to
as failed t eavy that the stand
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usually arrive in grou ﬁnd‘ling a place to sit afterward Hong ;{"Utlnes: Rather
S an ! on
someone else joins t}}:e de]egate one or two PCOple to cglalm g consumers
learn to scoot through counter queues. Children make ideal a table while
! e
to finish. It is one o%, t}f acked restaurants, zeroing in on din 2 h}?"el’ers and
e w ers w.
onders of comparative ethnography to 0 are about
witness the
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but residents accept it as
ly populated cities. It is
ave made few

g Kong children perform
ed by hovering,
rld’'s most dense
fast food chains hi

are sometimes unnerv
e in one of the WO

fore, that Hong Kong's

efforts to curtail the practice.
t is less tolerant of beh

Managemen
United States fast food companies save

tomers 10 collect their own napkins, str
Self-provisionin 1 feature of consume

g is an essentia
works if the system is not abused. In Hong Kong nap
at a tim bers who work behi

e, by McDonald’s crew mem
tomers who do not ask for napkins do not receive any
from the corporation’s standard operating procedure and a
to each transaction, which in turn slows down the queues.
outine? The reason is simple: napkins placed in publi

can be replaced.

fit margins. In the

avior that affects pro
(or requiring) cus-

money by allowing

aws, plastic flatware, an
¢ discipline, but it only

kins are dispensed, one
nd the counter; cus-
This is a deviation
dds a few seconds
Why alter a well-
¢ dispensers dis-

tested T
appear faster than they
* k

umers to perform much of

se of the system—wasting
factored into the price of
at lower price thresholds

like fast food outlets, depend upon cons

their own labor in return for reduced prices. Abu
food or taking it home—is taken for granted and is
buffet meals. Fast food chains, by contrast, operate
where consumer abuse can seriously affect profits.
Many university students of my acquaintance repo
quently observed older people pocketing wads of paper napkins, three 10 four
inches thick, in restaurants that permit self-provisioning. Management efforts
to stop this behavior are referred to, in the Cantonese-English slang of Hong
Kong youth, as the “Napkin Wars.” Younger people were appalled by what
they saw as the waste of natural resources bya handful of customers. As they
talked about the issue, however, it became obvious that the Napkin Wars rep-
resented more—in their eyes—than a campaign to conserve paper. The sight
of diners abusing p s reminded these young people of the bad old

ublic facilitie
days of their parents and grandparents, when Hong Kong’s social life was
dominated by re mmunity. During

fugees who had little stake in the local co
the 1960s and 1970s, economic insecurities were heightened by the very real
prospect that Red Guards might take over the colony at any moment. The
game plan was simple during those decades: Make money as quickly as possi-
ble and move on. In the 1980s a new generation of local-born youth begad
ireating Hong Kong as home and proceeded to build a public culture better
suited to their vision of life in 2 cosmopolitan city. In this new Hong Kong
consumers are expected to be sophisticated and financially secure, whil
means that it would be beneath their digni ublic facilities. still,
McDonald’s retains con

Buffets,

rted that they had fre-

ty to abuse P
trol of its napkins.
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CHILDREN AS CONSUMERS

During the summ
er of 1994, whil :
Kong's fanciest h , while attending a business lu :
tomer at an adjoti)rtlei:ls, I watched a waiter lean down to :(:r}llsfl one of Hong
child who studied thr::gn:able' The object of his attention was . with 2 cus-
prodigy performed; meaehnuh‘qnth practiced skill. His parents bear:):i_yearhdd
¢ while, sittin ed as their
ents sat bolt upri e g across the table :
sight of Chilgti}:,' scov\{lmg in obvious disapproval :I\ie:lr of grandpar-
restaurant into silencrcrel a;dmg such attention would have shoZk};iia:;ago the
. INo on 3 . € i
even noticed in 1994. e, save the immediate party (and this obSe::l;e
Hong Kong childr v
en rarely ate outsid .
when they did, t utside their home until
idea that chikire}:lezn‘{ve}:e expected to eat what was put in tf?s late 1970s, and
would have Outragedlg t actually order their own food or s re‘;](:f them. The
spring of British and Tr:t adults; only foreign youngsters E’mta]t;; a l\]Nalter
preferences known in publeinc'?ndexpatﬁates) were permitted to m};ﬂ: e}f ff
three Pal'ticl . C. loday, Hol'lg Kong chi e their
pate in g children as
own tastes and brar:geldgzatl‘ eco(rllh)my as full-fledged COIlSqu?E:I:":g:iSt}:w (1:; o
. Chi . their
and they spend it 168 ildren now have money i .
response, new in‘;)lils;?rsonacll ConsumptiOn, which usuall;ynllrel their POCkets
. ” ' €S an a o s ans Snacks. I
feed” these di . specialized service sect n
tions to recog;iCem}l]ng consumers. McDonald's was one ;’fr l}:as emerged to
pany started aZ:et el: potential of the children’s market; int ;fﬁrst c}:lorpora_
volution by maki . ] : in effect, the com-
consumers to choose their own food ng it possible for even the youngest
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Many Hon, .
g Kon,
that they refuse toge:}:lld'r;n of my acquaintance are so fond of McD ,
restaurants or dim sam :::nath their parents or grandparents in Ch.c 0na1dl s
in some of H ouses. This has caused i inese-style
on ¢ mterge: . .
B g e oo o ot Tatrios o wsed Inergenerarional distress
Territories eight cenicefldam of illustrious ancestors who eetg ; ?4, a nine-
Macs, fries, and Sha;nes ago, talked about his concerns as we io in the New
! es o !
d?hx: any place in the workd. Taom ria:dsz A-bak [uncle], I like it n}f::ﬁ:]g
to McDonald’ = nt to come here every day.” Hi er
nied them a few ﬁ:‘: least twice a week, but his grandfatﬁer ‘Sh father takes
dim sam,” the older s in the late 1980s, will no longer do so' “v; 0 accompa-
Many grandparents 1;1:.‘1,1 told'me later. “That place [MCDona].d’s]pireger E deat
and take thei e resigned themselves t s for s.”
elr o the n
snacks—precisel p:}e]SChool grandchildren to MCDonal(:"SN fCODSutner trends
y the time of day that local teahouses were OC: mld‘lr(nol'ning
ce packed with
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layed a prominent role

retired PEOP arents have always p
in child minding, but until recently the children had to accommodate to the
procliviﬁes of their elders. By the 1990s grandchildren were more assertive
and the mid-morning dim sam snack was giving way to hamburgers and

Cokes.

le. Cantonese grandp

RONALD MCDONALD AND THE INVENTION OF BIRTH-

DAY PARTIES

Until recently most peopl
brate, their birthdates in th
ing to the lunar calendar were recor
noted in annual rites. By the late 1980s,
with cakes and candles, were the rage in
one had to have a party, and the most popular venue

with McDonald's ranked above all competitors.
crowded flats, which means that

even know, let alone cele-
se; dates of birth accord-
oses but were not

e in Hong Kong did not
e Western calendrical sen
ded for divinatory purp
however, birthday parties, complete
Hong Kong. Any child who was any-
was a fast food restau-
The majority of Hong

rant,
parties are rarely

Kong people live in over

held in private homes.
Except for the outlets in central business districts, McDon

are packed every Saturday and Sunday with birthday parties, cycled through
at the rate of one every hour. A party hostess, provided by the restaurant,
leads the children in games while the parents sit on the sidelines, talking qui-
etly among themselves. For a small fee celebrants receive printed invitation

cards, photographs, a gift box containing toys and a discount coupon for fu-
ture trips to McDonald’s. Parties are held in a speci

Ronald Room, which is equipped with low tables a
only for children. Television commercials portray Ron
birthday celebrants on exciting safaris and expedition:
tonese name, Mak Dong Lou Suk-Suk (“Uncle McDonald”), p

macy of kinship and has helped transform him into one of

familiar cartoon figures.

ald’s restaurants

* * *

MCDONALD'S AS A YOUTH CENTER
ing and b

Weekends may be devoted to family din

children, but on weekday aftermoons, from 3:00 to 6:00 P-M., Mc
restaurants are packed with teenagers stopping
home from school. In many outlets 80 percent of t
uniforms, turning the restaurants into

appear in school
and dark trousers. The students, aged between 10

light blue shirts,

al enclosure, called the
nd tiny stools—suitable
ald McDonald leading
s. The clown’s Can-
lays on the int-
Hong Kong's most

irthday parties for younger
Donald’s
for a snack on their way
he late afternoon clientele
a sea of white frocks,
and 17:
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stake out tables

this time of day iznje:;le); .sna‘cks that are shared in groups. The noise level

table. Fou adulte. other :;lg, students shout to friends and dart from tabfe :1 t

that McDonald’s i,s treated o l‘es.tauram staff, are in evidence. It is obvio .

son of school whore crade as an informal youth center, a recreational o
nts can unwind after long hours of study. exten-

* %k %

In contrast to their counte i
chains have devi .rparts in the United States, w
does not set ai"r:;doritl:ls)lto 'dlscourage lingering, McDonald’s }ilsr:lofiSt IEOOd
Kong outlets how they coe t:ime: When I asked the managers of Severagl Hz:g
that might otherwise be ozzu ‘{Vlctlhbso many young people chatting at tablei
Lhe students were "welcome ”p%; 5 0}}; ‘f)izilsngt customers, they all replied that
ility into an s ‘ strategy is to turn ial li
business.” saiZSZit; ,:::;ems create a good atmosphere which ?s ];chrl] tflc:;lr1 cl)l .
identical school uniformsgir * he'Watched an army of teenagers—dressed ]:lr
dents also use McDonald’s surge into his restaurant. Large numbers of stln
often in groups. Study s as a place t.o do homework and prepare for ex .
overcrowded Hong Kz Pafi of any kind, public or private, is hard i
ng. * ) to find in

CONCLUSIONS: WHOSE CULTURE IS IT?

In concluding thi .
my opening I%en}lnasrkcs}-l?:;nhl would ll.ke to return to the questions raised i
cultural transformati;)ns (that Sens-e, if any, is McDonald's involved in the .
for instance)? Has the com e creation of a child-centered consumer cultursee
lowed the market? Is thi pany helped to create these trends, or merely f 1»
ure crowding out indi s an example of American-inspired, transnati y fol-
igenous cultures? ’ ational cul-

* %k %

The deeper I dig into the lives of
dsentons e o cor?sumers themselves, in Hon
e Cultrlrllrc;r(e:h:zmplex the picture becomes. Having wgatI:}(:Ielg atrllld
ot the oxficary pesle nge I_tlmfold for nearly thirty years, it is apparent to m:
of thelt oultoes, et o o}r:g Kong have most assuredly not been stripped
aakisls corporat,' or have they become the uncomprehending dll)xp
e o o oo nelior}lj). Yotfnger people—including many of the grafxfis
B oo JOTmET ing ! o? in the New Territories—are avid consumer-
B e oo i aAo its most obvious manifestations: music fashs
become 2 i ey foe.tht the samfe time, however, Hong Kong has, itsel;
B L o Jor cemter :: e pr.oductzon of transnational culture, not just
Kong popeias wimod :tzo;é.h Wltness, for example, the expansio'n of JI-Io :
:usic is heard on radio :tati;r?z,i:o;:)};;asél?sm' o, “Cant(’porll’%
; . ) Chi .
ng Kong fashion industry influences clotll'lni:gvztyrll:sm ;nanlc.loiaian; 1the
ngeles,
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jgnificant of all, Hong

d, perhaps most s :
he o ssemination of satellite

r the production and di :
Southeast, and South Asia.

Bangkok, and Kuala Lumpur;
Kong is emerging as a center fo! el
e o pro'grams thrr(: u?r}:c:(tm; SK,ong that can best be described as post-

A e ?n:llﬁilstg and flamboyantly transnational. The wholes.ali1 ;c-
- posctin o riz;.tion of Big Macs, Ronald McDonald and. birt aly
o e are o bat ionificant aspects of this redefinition of Chinese .cu -
parties are small but signihc fnion of b se el

i i i e, it seems approp '
e 1den;“y' Ilii:):iloss'mg' g tional end and the local begin?
new set of ques :

the transna :
ul is it azxvyl\lf::; iy Kong the postcolonial pe-
Whose culture 1s 1t,

? In places like Hong
are con-
:shery is fast becoming the metropolitan center, where local people
e ' .
Is'ltfmir?é and simultaneously producing new cultural systems
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A Look Behind the Veil
ELIZABETH W. FERNEA AND ROBERT A. FERNEA

In many societies where people practice the religion of Islam, the social struc-
ture both dictates and is reflected in the wearing of the veil. Gender relations, es-
pecially, are expressed in the veiling of women. To people who live in other
societies—where women seem to be able to wear whatever they want—the veil
seems confining. But not all women who wear the veil feel this way. That is why,
despite changes going on in their societies, it is an open question whether or not
the veil will be lifted.

hat objects do we notice in societies other than our own? Ishi, the last

of a “lost” tribe of North American Indians who stumbled into 20th
Century California in 1911, is reported to have said that the truly interesting
objects in the white man'’s culture were pockets and matches. Rifa’ah Tahtawi,
one of the first young Egyptians to be sent to Europe to study in 1826, wrote
an account of French society in which he noted that Parisians used many un-
usual articles of dress, among them something called a belt. Women wore
belts, he said, apparently to keep their bosoms erect, and to show off the slim-
ness of their waists and the fullness of their hips. Europeans are still fasci-
nated by the Stetson hats worn by American cowboys; an elderly Dutch lady
of our acquaintance recently carried six enormous Stetsons back to The
Hague as presents for the male members of her family.

Many objects signify values in society and become charged with meaning, a
meaning that may be different for members of the society and for observers
of that society. The veil is one object used in Middle Eastern societies that
stirs strong emotions in the West. “The feminine veil has become a symbol:
that of the slavery of one portion of humanity,” wrote French ethnologist Ger-
maine Tillion in 1966. A hundred years earlier, Sir Richard Burton, British
traveler, explorer, and translator of the Arabian Nights, recorded a different
view. “Europeans inveigh against this article [the face veil] . . . for its hideous-
ness and jealous concealment of charms made to be admired,” he wrote in
1855, “It is, on the contrary, the most coquettish article of woman'’s attire . . .
it conceals coarse skins, fleshy noses, wide mouths and vanishing chins,
whilst it sets off to best advantage what in these lands is most lustrous and
liquid—the eye. Who has not remarked this at a masquerade ball?”

In the present generation, the veil and purdah, or seclusion, have become a

97
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economic conditions of machine production which to-day determine the lives
of all the individuals who are born into this mechanism, not only those di-
rectly concerned with economic acquisition, with irresistible force. Perhaps it
will so determine them until the last ton of fossilized coal is burnt. In Baxter's
view the care for external goods should only lie on the shoulders of the “saint
like a light cloak, which can be thrown aside at any moment.” But fate de-
creed that the cloak should become an iron cage.
Since asceticism undertook to remodel the world and to work out its ideals
in the world, material goods have gained an increasing and finally an inex-
orable power over the lives of men as at no previous period in history. To-day
the spirit of religious asceticism—whether finally, who knows?—has escaped
from the cage. But victorious capitalism, since it rests on mechanical founda-
tions, needs its [asceticism’s] support no longer. The rosy blush of its laughing
heir, the Enlightenment, seems also to be irretrievably fading, and the idea of
duty in one’s calling prowls about in our lives like the ghost of dead religious
beliefs. Where the fulfilment of the calling cannot directly be related to the
highest spiritual and cultural values, or when, on the other hand, it need not
be felt simply as economic compulsion, the individual generally abandons the
attempt to justify it at all. In the field of its highest development, in the United
States, the pursuit of wealth, stripped of its religious and ethical meaning,
tends to become associated with purely mundane passions, which often actu-
ally give it the character of sport.

No one knows who will live in this cage in the future, or whether at the end
of this tremendous development entirely new prophets will arise, or there will
be a great rebirth of old ideas and ideals, or, if neither, mechanized petrifica-
tion, embellished with a sort of convulsive self-importance. For of the last
stage of this cultural development, it might well be truly said: “Specialists
without spirit, sensualists without heart; this nullity imagines that it has at-
tained a level of civilization never before achieved.” ’
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Love, Arranged Marriage, and the Indian Social Structure
GIRI RAJ GUPTA

1 or most O’ Vou, lhe ldea 0’ man Vl"g someone you dO not love bOldelS on lhe
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s ] g g a

Mamage Is an immemorial institution which, in some form, is found
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- Frimitive societies present a wide arr i
i . ay of practices
rangin
peogleg f}rlom marriage by capture to mutual love and elopement. Yet the
Wl-lop w ? marry through Customary practice are those who are eligible
o consciously followed the established norms, and who did the kind oé
: 1}:1gsfthey1 were supposed to do. The main purpose of marriage is to estab
1sh a family, to produce children, and |
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y S y t y ructur (] alld tlle stra tlfica‘
Clall tl 10Se ellda] lgel ll’lg falllll unit I ell 10U t
(] g S S 1]

419




420 = GIRI RAJ GUPTA

ROMANTIC LOVE VERSUS CONJUGAL LOVE

One is intrigued by the cultural pattern in India where the family is character-
ized by arranged marriage. Infatuation as well as romantic love, though, is re-
ported quite in abundance in the literature, sacred books, and scriptures, yet
is not thought to be an element in prospective marital alliance (see Meyer
1953: 322-39).

Sanskrit or Hindi terms like sneh (affection) and prem or muhbbat carry
two different meanings. Sne is nonsensual love, while prem is a generic term
connoting love with god, people, nation, family, [neighbor], and, of course,
lover or beloved. In fact, there is a hierarchy of relationships. In Urdu litera-
ture, concepts like ishque ruhani (love with the spirit), ishque majazi (love
with the supreme being), and ishque hagigi (love with the lover or beloved)
are commonly referred to love relationships. Interestingly, the humans sup-
posedly reach the highest goal of being in love with god through the love they
cherish among humans. Great love stories in mythology and history illustrate
the emotion, as opposed to reason, which characterize the thoughts and acts
of persons in love. The quality of the emotions may be characterized best by
the altruistic expressions of a person for the person in love. Most people in In-
dia do not go around singing of their love as one might imagine after watch-
ing Indian movies and dramatic performances. Even the proximity, intimacy,
freedom, and permissiveness characterized in such media are rarely com-
monplace in the reality of the day-to-day life. In general, to verbalize and
manifest romantic expressions of love is looked upon as a product of poets’ or
novelists’ fantasies. Yet, at least theoretically, to be in love with someone is a
highly cherished ideal.

In one of the most ancient scriptures, Rgveda, it was wished that a person’s
life be of a hundred-year duration. The Hindu sages in their theory of pu-
rusharthas suggested four aims of life: dharma, righteousness, which provides
a link between animal and god in man; artha, acquisitive instinct in man, en-
joyment of wealth and its manifestations; kama, instinctive and emotional life
of man and the satisfaction of sex drives and aesthetic urges; and moksha, the
end of life and the realization of an inner spirituality in man (see Kapadia

1966: 25).

The Hindu scriptures written during 200 B.c. to A.D. 900 mention eight
modes of acquiring a wife known as Brahma, Daiva, Arsha, Prajapatya,
Asura, Gandharva, Rakshasa, and Paisacha. Only the first four are known as
dharmya, that is, according to religion. An exchange of gifts between the sub-
jects’ families marks the wedding ceremony, but no dowry is paid. In the
Asura form payment of the bride price is the main element, while Rakshasa
and Paisacha, respectively, pertain to the abduction and seduction of a girl
when she is unconscious. The Gandharva marriage refers to a marriage by
mutual choice. The Hindu lawgivers differ in their opinions and interpreta-
tions of this kind of marriage; some called it the best mode of marriage, while
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four others, three of which were

and viewed as illegal today, though nevertheless, they happen. The Gandh,
mode, though opposed to the accepted norm, is nearest to wilat may be arv'a
ously termed as “free-choice,” “romantic,” or “love” marriage. Yet ths:)u }:,:}?-
ages Hindu revivalism and other socioreligious and economic factor d'g de
ited the importance of Gandharva marriage. e
Diversified sects of Muslj

party initiates a marriage proposal (see Ka adia 1966; . :
357-58, 1975). padia 1966: 209-14; Kurian 1974:

kin group. H'owever, it is generally possible that persons in love could marry if
related prohibitions have been effectively observed.
Generally, love is considered a weak basis for marria;

States:

A .hundred years ago, there was every reason to marry young—though
middle-class people seldom did. The unmarried state had heavy disai—
vantages for both sexes. Custom did not permit girls to be educated, to
work, or to have social, let alone sexual, freedom. . . . And, though l'ess
restricted than girls shackled to their families, single mer’l often l'ed a

grim and uncomfortable life. A wife was nearly indispensable, if only to
darn socks, sew, cook, clean, take care of her man. (1973: 181)
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Goode views romantic love paradoxically, and calls it the antithesis of “con-
jugal love,” because marriage is not based upon it, actually a couple strives to
seek it within the marital bond (1959: 40). The latter, presumably, protect the
couple against the harmful effects of individualism, freedom, and untoward
personality growth. It may be worthwhile here to analyze the structural con-
ditions under which mating relationships occur and to see how they relate to
various values and goals in Indian society.

A study conducted in 1968, on 240 families in Kerala, a state which has the
highest literacy rate in India, reveals that practical consideration in the selec-
tion of mates rather than free-choice or romantic love becomes the basis of
marriage. In order of importance, the study reports that the major qualities
among the girls considered important are: good character, obedience, ability
to manage home, good cook, should take active part in social and political af-
fairs, educated, religious, depending entirely on husband for major decisions,

fair complexion, good companion with similar intellectual interests, and
beauty (Kurian 1974: 335). Among the boy's qualities, his appearance, charm,
and romantic manifestation do not count much, while the social and eco-
nomic status of his family, education, and earning potential overshadow his
personal qualities (Kurian 1974: 355; see also Ross 1961: 259).

The Kerala study further illustrates some interesting trends, such as: that
only 59 percent of the respondents thought that meeting the prospective wife
before marriage contributes to marital happiness. The parental preferences
about the nature of choice of spouse of their children showed that 5.8 percent
wanted to arrange the marriage without consulting sons and daughters, while

75.6 percent wanted to arrange the marriage with the consent of sons and
daughters, 17.3 percent were willing to allow free choice to their children
with their approval, and only 1.3 percent will allow freedom of choice without
parental interference (Kurian 1974: 358). In fact, what Srinivas observed over
three decades ago in Mysore was that “romantic love as a basis of marriage is
still not very deep or widely spread in the family mores of India today,” has
not yet changed much (see Srinivas 1942: 60).

The dilemma of a boy who had fallen in love with a girl from a lower caste
is reported from a study of Bangalore, a city of about a million people:

My love affair has caused me great trouble, for my intense love of the girl
and the devotion to my parents cannot be reconciled. My parents don’t
like our engagement, and I cannot displease them, but on the other hand
I cannot give up my girl who has done so much for me. She is responsi-
ble for progress and the bright future which everyone says is ahead of
me. The problem is my greatest headache at the present time. (Ross

1961: 269)

During my own fieldwork during 1963-67, in Awan, a community of about
three thousand people in Rajasthan state, having extensive and frequent ur-
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'l’>an cont.a;:ts, it took me no time to figure out that a question inquiring about
.romantlc or “love” marriage would be futile, because people simply laughed
1t away. Parental opinion was reinforced by several other consider ty on

man, a community elite, remarked: ions. One

Y(;ltfng ‘people do not know what love is; they are, if at all, infatuated
?N 11;:.}; 1$ very transitory and does not entail considerations of good mar-
ttal lite. If my son marries, I wish to see that the girl is well-raised, obe-

dient, preserves the tamily traditions, ready to bear the hardships with
us, and to nurse us in our old age.

‘ Love, a} premarital manifestation, is thus thought to be a disruptive element
In upsetting the firmly established close ties in the family, a transference of

whi?h requires much physical, social, and emotional care throughout the
.fa.rmly cycle and particularly in old age. The relationships in the extended
joint family are all-important, )
The Hindu scriptural texts prescribe that a person should go through grak
stashrama (a stage of householder’s life) which includes procreationgofgchil-
dljen. The status system gives high prestige to the parents of large familie -
Kms'hip and religious values stress the need for a male heir, Large familiei
provide security, both in economic and social terms, for the old and the desti-
tute and the ill in a country where old-age pensions, disability, sickness bene-
fits, and unemployment as well as medical insurance are eithe1: nonexistent or
inadequate. When a family has several children, their marriages have to be
Zg;c;e:ln ::;a;c;l:lomxc as well as social reasons, which in turn necessitates
Sir?ilar to other indigenous civilizations, a high value is placed upon
chastlt.y,. especially female virginity in its ideal form. Love as play or premzri-
tal activity is not encouraged. Rather, elders consider it as their most impor-
tant duty to supervise nubile girls. Marriage is an ideal, a duty, and a soI::ial
responsibility usually preceded by highly ritualized ceremom'a,.l and festive
events illustrating gradual involvement, especially of the female preparato
to the initiation of her marital role. Interestingly, all these ritual activri)ties az
role oriented (such as contributing to the long and prosperous life of the
prospective husband) rather than person oriented (such as taking vows for
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the success of a person who is in love). This is one of those most pertinent
factors which infuses longevity to the marital bond. The upper caste ideal that
a girl could be ritually married only once in her lifetime and destined to
marry the same person in lives to come continues to determine explicit and
categorical aversion among girls to premarital interactions with strangers.
Paradoxically, though, there is an implicit assumption that a person’s mar-
riage to a person of the opposite sex is governed by supreme celestial forces;
in actual practice, mundane realities usually settle a marriage.

The early marriage of the person does not permit much personal independ-
ence and is further linked with another structural pattern in which the kin-
ship rules define a class (caste, subcaste, regional group) of eligible future
spouses. In other words, in the interest of homogamy and sanctity of the kin
group, marriage should occur early. Thus, this would eliminate the chances of
an unmarried adult to disregard a link with his or her kin group and caste.
Problems arise at times when a person goes across the narrow limits of a
group, often losing his chances of obtaining the usual support from the fam-
ily, the kin group, and the caste. However, transgressions of basic family
norms by an individual which may cause loss of identity, rejection, and an ag-
gravated departure from the value system are rare. Often it is circumventing
rather than contradicting the system which provides clues to change. Under
such a pattern, elders negotiate and arrange marriages of their children and
dependents with a likelihood of minimum generational conflict reinforcing
greater chances of family unity. Adolescent physical and social segregation is
marked by a greater emphasis on the learning of discrete sex roles idealizing,
at least theoretically, parental roles.

As found in Western cultures, the youth culture frees the individual from
family attachments thus permitting the individual to fall in love; and love be-
comes a substitute for the interlocking of kinship roles. The structural isola-
tion of the Western family also frees the married partners’ affective
inclinations, that they are able to love one another (Parsons 1949: 187-89).
Such a pattern is absent in the Indian family system.

Contrary to this, in India, marriage of a boy indirectly strengthens his bonds
with the family of orientation. It is one of the major crises which marks his
adulthood and defines his responsibilities towards his parents and the kin
group. His faith and sentimental involvement in the family of orientation is
an acknowledgment of the usual obligations incurred in his raising and train-
ing. A pervasive philosophy of individualism appears to be spreading and sug-
gests a trend toward free mate choices, equality for women, equal divorce
rights, and taking up of traditionally known ritually inferior but lucrative oc-
cupations; this militantly asserts the importance of the welfare of the person
over any considerations of the continuity of the group. The trend toward con-
jugal family systems, widespread as it is, is generally confined to the urban-
ized regions (Gore 1958; Kapur 1970). Moreover, these changes where they
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cant aspects of the family, including the marriage of their chj

can . Ildren, passiv
indifferent, and sometimes negative feelings develop in the ¢ o thes

hildren as they




426 = GIRI RAJ GUPTA

PREMARITAL INTERACTION AND MATE SELECTION

India is perhaps the only subcontinent which provides a wide variety of mate
selection processes from an open to a very closed system, from marriage by
capture in the primitives to the arranged marriage among Hindus and Mus-
lims. Moreover, rules prohibiting certain classes of persons from marrying
one another also vary, such as three to four clan avoidance rules in central
and northern parts to preferential cross-cousin or maternal uncle and niece
marriages in the south. In other words, rules regarding the definition of incest
or areas of potential mates vary substantially. Most people in the Northern
states, for example, prohibit marriage between persons of similarly named
clans and extend this rule to several other related clans, such as of mother's
clan, mother’s mother clan, and father’s mother clan. The people bearing
these clan names may be living several hundred miles away * * * but are usu-
ally thought to be related. From this point of view, then, the ideal mate for
any person could also be a stranger, an outsider, but an individual related to
him in distant terms. * * * A person living across a state belonging to one’s
caste has a greater chance of being an eligible for a prospective mate than a
person belonging to some other caste living next door. Caste is thus an ex-
tended kin group and, at least theoretically, membership in which is related
through various kinds of kinship ties. Marriage alliances within the jati (caste
or subcaste) reinforce kinship and family ties and cause a sort of evolution of
the class system. Class generally determines future marital alliances within
the caste. The resources assessed by a family in seeking a marital alliance
from another family play a crucial role in determining the decision about the
alliance. The voices of the significant members of the family are crucial in
making a marriage since newlywed couples are barely into adulthood and
have neither the material nor psychological resources to start a household of
their own. Later in their married life when they have resources, they may still
consider the opinions of the significant members because the disadvantages
of not adhering to such opinions are greater than the annoyances of living to-

gether.

A SOCIOLOGICAL PARADIGM OF ARRANGED
MARRIAGES

Recent research on the changing aspects of the family in India (Collver 1963;
Conklin 1974; Desai 1964; Gore 1965; Gould 1968:; Gupta 1974; Hooja 1968;
Kapur 1970; Kurian 1961, 1974; Orenstein 1959, 1961, 1966; Ross 1961; Shah
1974; Singer 1968) suggests that there has been little change in the joint fam-
ily system in India, which is a vanguard of the arranged marriage.

The above discussion gives us to understand that what is needed in our ap-
proach to arranged marriage is a frame of reference which is more fully on
the sociological level. As a step toward this goal, a general theoretical ap-
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in the hierarchies are very intri
ery intricate and
mor i i
.e than 01.1e .factor such as historical origins, ritual positions occu-
pational affiliations, and social distance determj ;
roles i i i
o :Hl-n defining the In-group and the out-group, particularly in marj-
lances. In such systems, group identity is marked by strong

is, most proximate tie indivi
t0 be within the o s of the individuals ought
2, tChontl.nul.ty and unity of the extended family js well-preserved since a]
e significant members of the family share the mate-selection decj-
several persons who are su
. : pposed]
:no.Wn tc;1 have exper:xence and qualifications to find a better choice az
ag:mtst the free choice of the subject. Obviously, this leads to lower
g .a marriage and, in turn, strengthens the predominance of th
family over the individual choice, )
3. i i
g};-?oflbk problems emerging from a couple’s functioning in mari-
1ie become problems for the whole family. Advice and counseling

from the members of the extended family to improve the couple’s re-

llcatlorzlshlp, weathering life’s storms, or even sharing in crises are rein-
forciie by th.e shared responsibilities. This is also partly responsible
Or denouncing the idea of divorce and forces working against it. This

1s not to say that this, in fact, resolves all the conflicts in marriage

an‘;i a..dvalue.system which advances the ideals of nuclear family, the
;‘: 1};1 ual.s m.such a system continue to demand support frorr; the
mily which, in turn, would lead to reemphasizing the importance of

arra i izati
nged marriage. Forces of modernization supporting the “roman-
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ideal of arranged marriage. Apparently, an individual who opts for
free choice or a “love marriage” is likely to dissociate from his/her
family, kin group, caste, and possibly community, which he/she can-
not afford unless he/she has been ensured tremendous support from
sources other than these conventional institutions.

6. Arranged marriages, in general, irrespective of caste or class cate-
gories, help in maintaining closer ties with several generations. Fami-
lies in such a system are an insurance for the old and the orthodox, a
recluse for the devout and the defiant, a haven for the invalid and the
insipid.

7. The demographic situation in India, as in most developing societies, is
also a contributing factor, among others, to the early arranged mar-
riages. After independence, India has made many advancements in
science, technology, and medicine. * * * life expectancy, which was 29
years in 1947, is now 54 years. However, the vicious circle of early
child marriage, early pregnancy, high mortality rate, and replacement
of the population are closely interwoven to ensure society from ex-
tinction. While the value system notoriously maintains this chain-
work, the declining mortality rate further accentuates early marriages
to shelve off the economic burden of the family by spacing weddings.
The family protects and insulates from ruining itself by arranging
marriages as early as possible and for using its resources for status
aggrandizement.

Since the changes in Indian society often present a welter of traditional
and modern, conventional as well as prestige and [glamor]-oriented marital
role models with significant changes in the value system, it is quite probable
that in the long run, “romantic ideal” will pervade the system. Whether such
changes will be a part of a continuum, that is, revitalization of the mytholog-
ical past or acceptance of the ideals of the modern West, preserving tenacity
and positive elements of its own against the swaggering forces of change, has
yet to be seen.
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